
Introduction
The pervasive nature of sexual violence globally led us to set up 2 organisations under the brand name Red Dot Foundation.
• Red Dot Foundation Global is registered as a 501(c)3 organisation in the USA.
EIN 82 – 1206435
Registered o�ce: 5217 Lightning View Road, Columbia, MD 21045, USA
• Red Dot Foundation is registered as a Sec 8, Not for Pro�t company in India.
CIN U93000MH2014NPL259081
Registered o�ce: 7, Sea View, Four Bungalows, Andheri West, Mumbai 400053.
The Red Dot Foundation Group works at the intersection of gender, technology, communications, data and urban planning and Safecity is its �agship
program.
Safecity is a platform that crowdsources personal stories of sexual harassment and abuse in public spaces. This data which maybe anonymous, gets
aggregated as hot spots on a map indicating trends at a local level. The idea is to make this data useful for individuals, local communities and local
administration to identify factors that causes behavior that leads to violence and work on strategies for solutions.
Since our launch on 26 Dec 2012 we have collected over 40000 reports from all over India, Kenya, Nepal and other countries.
Our Mission:
Red Dot Foundation aims to make cities safer by encouraging equal access to public spaces for everyone especially women, through the use of
crowdsourced data and technology.
Why is it important to report cases of harassment and abuse?
UN Women states that 1 in 3 women face some kind of sexual assault at least once in their lifetime. But in our experience, the statistic in India seems to be
extremely high. A rape occurs every 20 mins in India. Yet most women and girls do not talk about this abuse for a multiple of reasons – fear of society,
culture, victim blaming, fear of police, tedious formal procedures etc. As a result women keep silent and this data is not captured anywhere but the
perpetrator gets bolder over time and we accept it as part of our daily routine. This leads to under communication and under reporting of the issue. If there
are poor o�cial statistics, the problem is not visible and is not a true representation of the actual problem. Therefore we need to break our silence and
document every instance of harassment and abuse in public spaces so that we can �nd the most effective solutions at the neighbourhood level.
Our main objective is to:
• Create awareness on street harassment and abuse and get women and other disadvantaged communities to break their silence and report their personal
experiences. We build community leadership and neighborhood participation in addressing these issues through campaigns with our local partners,
encouraging communities to take ownership of what affects them to hence in�uence social and systemic change.
• Collate this information to showcase location based trends.
• Make this information available and useful for individuals, local communities and
local administration to solve the problem at the local level.
Target group:
Our main target audience are women/girls who are victims of sexual harassment due to a patriarchal culture. If they can share their stories, learn that they
are not alone as “victims”, feel empowered to stand up for themselves and confront the perpetrator, we consider we have done our job.
We are creating a new data set which currently does not exist. Perception of the police’s insensitivity as well as cultural backlash deters people from
reporting. They feel more comfortable using our platform and this is seen by reports from over 20 years ago. By representing the information thus collected
on a map as hotspots, we are moving the focus away from the “victim” to the location and people can view the issue with a different lens.
Also people can sign up for alerts either based on location or category of harassment. This allows people to understand the “safety” landscape of an area
and make the most informed decision for themselves. e.g. They can decide on time of visit, method of transport to use, if they need to be accompanied by
someone or even what clothes to wear.
Today we make choices for pretty much everything based on reviews – books, movies, restaurants, hotels but we have nothing for personal safety. We are
creating this database which can be used in several ways.



area Record Count

1. Naya Bazar    

2. Connaught Place    

3. Uttam Nagar    

4. Multani Dhanda    

5. Rohini    

6. Block B    

7. Block C    

8. Ratan Lal Market    

9. Janakpuri    

10. Delhi    

11. Dwarka    
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Category Count

1. Commenting/Sexual Invites 3,139

2. Touching /Groping 1,870

3. Ogling/Facial Expressions/S… 1,748

4. Stalking 818

5. Chain Snatching/Robbery 722

6. Human Tra�cking 694

7. Taking photos without permi… 614

8. Indecent Exposure/Masturba… 449

9. Physical assault 244

10. Rape/Sexual Assault 214

11. Online Harassment 194
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Key Summary of reports collected from Delhi since 2012

Breakdown of incidents by Incident categoryBreakdown of incidents by location

Number of cases according to hour of the day

Record Count

7,034



Summary of reports collected in the past month

Trends according to time of the day

Female
Male
Prefer not to
say
Gender non-
binary

15.2%

80.8%

Gender of victim
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Trends according to age of victim

No
Yes I did
I’m not sure if I
want to
I will, in the future
I tried

9.6%

15.1%

71.2%

Was the incident reported to the police?

area Record Count

1. Delhi 12

2. Rohini 9

3. Dwarka 8

4. Connaught Place 8

5. Chandni Chowk 7

6. Kamla Nagar 7

7. Shahdara 6
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Breakdown of incidents by locationBreakdown of incidents by Incident category
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Category Count

1. Touching /Groping 78

2. Ogling/Facial Expressio… 63

3. Commenting/Sexual Inv… 62

4. Stalking 58

5. Chain Snatching/Robbery 33

6. Indecent Exposure/Mast… 24
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Record Count

224
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